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1. IMosicHuTEILHAA 3AIMCKA

1.1. Heanb u 320294 AUCHUILIHHBI

enb mucHuIuIMHEL: GOPMUPOBAHUE Y CTYICHTOB TEOPETUICCKUX MPEICTABICHUHN U MTPAKTHICCKUX
HABBIKOB 10 CO3/IaHUI0, pa3paboTKe, INIAHUPOBAHUIO U YIIPABJICHUIO OPEHIOM TEPPUTOPHUH.

3amauy JUCLUILIMHEI :

1) [lonroroBka kK TBOPUECKOM AEATEILHOCTU B 001aCTH KOHCTPYUPOBAaHUS UMUJIKA TEPPUTOPHIA,
rOpOOB WK OOBEKTOB 110 CO3JJaHUI0 HH(OPMALIMOHHBIX IIOBO/IOB IS POJAYKTOB B chepe Typusma

2) MOArOTOBKA K MPOEKTHOW AESITENFHOCTH B 00JaCTH pa3pabOTKU U peatn3aliy MPOeKTOB
NEeSATEIbHOCTH TYPUCTCKOTO IPEANPUSITHS,

3) NOArOTOBKA BITYCKHUKOB K OPraHU3allMOHHO-YIIPaBICHUYECKON AEATEIbHOCTH B 00JaCTH TypU3Ma.

I[I/ICIII/IHJII/IHa pPCAIM3yCTCd HAa HHOCTPAHHOM A3LIKC.

1.2. llepeyeHb MJIAHUPYEMBIX Pe3yJILTATOB 00yUeHHS MO TUCIIUIIIHHE, COOTHECEHHBIX C
HHANKATOPAMHM JOCTHKEHUsI KOMIETeH N

KoMnerennus
(Ko 1 HAMMEHOBaHUE)

Nuagukaropbl
KOMIIeTeHII it
(K01 M1 HANMEHOBAHUE)

Pe3yabTarhl 00yueHust

1IK-2 Bnaoenue
CnOCOOHOCMbBIO
dopmynuposams
KOHYEeNnyuo mypucmckozo
npeonpusmus,
paspabamvleamy
aghghexmuenyio
cmpamezuro u
Gopmuposams aKmueHyo
ROAUMUKY OYEHKU PUCKOB
npeonpusmus mypucmcKko
uHoycmpuu

1IK-2.1 IIpumensem
cospemenHble Memoobl U
MEeXHON02UU
NPOEKMuUpOBaHUsl
desmenbHoCcmu
MYPUCMCK020 NPeOnpUsmus

3uamv: Konyenyuu mypucmcKoeo
npeonpusmus, npUHYUNsl paspabomxu
aghghexmuesnoii cmpameauu u
@opmuposanus akmueHoOU NOAUMUKY
OYEHKU PUCKO8 NPeOnpusmus
MYPUCMCKOU UHOYCIMPUU HA OCHOBE
KOHYenyuu 2eobpeHOuHea meppumopuil
Ymemn: npumensmo cospementoie
Memoobl U MexHOI02UU
NPOEeKMUPOBAHUsL 0eameNbHOCHU
MypPUCMCKO20 Npeonpusmus
Bnaoems: nagvikamu npumenenus
COBPEMEHHBIX MEMOO008 U MEXHOIO2ULL
NPOEKMUPOBAHUSL 0esMeNbHOCIU
MYPUCMCKO20 NPeOnpusmus

1IK-2.2 [Ipumensiem
cospemeHHble MEeXHON02UU
OKA3aHUsL YCILye 8
Op2aHU3aYUAX MYPUCCKOT
chepul, omseuarouux
mpebo8aHusM
nompebumereti no CPOKaMm,
YeHe U YyPOBHIO Kauecmea
00CTIYHCUBAHUSA, A MAKIHCE
mpebo8aHusM

3uamu: Konyenyuu mypucmcKroeo
npeonpusmus, NPUHYUNsL paspadomru
aghhexmuenou cmpameauu u
Gopmuposanus akmueHoU NOIUMUKU
OYEHKU PUCKOB NPeOnpusimus
MYPUCTNCKOU UHOYCMPUU HA OCHOBE
KOHYenyuu 2eoopeHounea meppumopuil
Ymems: npumenams cogpemennuvle
MEXHONI02UU OKA3AHUS YCIYe 8
Op2aHU3aAYUAX MYPUCCKOU chepul,




bezonacnocmu omeeuarouwux mpeoo8aHusIm
nompebumereti no CPOKAM, YeHe U
VPOBHIO Kauecmea 00CIAYHCUBAHUSL, d
maxoice mpeboeaHusm 6e3onacHocmu
Brademv: Hagvikamu npumeHeHus
COBPEMEHHBIX MEXHOI0UL OKA3AHUS
Yenye 8 0Opeanu3ayuax mypucmcKoll
cghepwvi, omseuarowux mpebosaHusM
nompebumerel no CPoKam, yexe u
VPOBHIO Kauecmea 00CIYICUBAHUSL,
makaice mpebosanusim 6e30nacHocmu

1.3. MecTo 1McuMIJIMHBI B CTPYKTYpe 00pa30oBaTeIbHOI MPOrpaMMbl

Huctummuaa (M00ynb) «['eoOpeHauHT TeppuTopuid (Ha AHTIMHCKOM SI3BIKE)» OTHOCHTCS K
yacTd, (HOpMUPYEeMOH yYacCTHHKaMH OOpa30BaTECIbHBIX OTHOIICHHWH OJIOKa TUCHUIUIMH Y4eOHOTO
TUTaHa.

Jlnst  OCBOGHMSI JUCHUIUIUHBI  (MOOY/is) HEOOXOAMMBbI 3HAHHS, YMEHUS W BIAJICHUS,
c(hOpPMHUPOBAHHBIE B XOJC M3YyYCHHUS CICHYIONIMX TUCIUIUIMH W MPOXOXKIACHHS TPAKTHK: MUpPOBBIC
KYJIbTYPHO-UCTOPUYECKHE M TYPUCTCKHE pEeCypchl, PHIHOK HAIMOHAJIBHOTO U MEKIYHAPOIHOTO
Typu3Ma.

B pesynbTare OCBOCHHS IUCHUIUIMHBI (M0OY/s1) (DOPMUPYIOTCS 3HAHUS, YMEHHS M BIIaJICHUS,
HEOOXOMUMBIC  JUISI ~ HM3Y4YEHUS  CICAYIOIIUX  JUCHUIUIMH W TPOXOXJACHHUS  IMPAKTHUK:
[IpennpuHUMAaTENbCTBO W MHHOBAIIMM B HMHIYCTPUU TypuU3Ma M TOCTCIIPUMMCTBA, MapKETHHT B
WHIYCTPHUH TypU3Ma .

2. CTpyKTYpa THCHUIITHHBI
O61mas TpyA0EMKOCTh IUCHUIUIMHBI cocTaBiseT 3 3.€., 108 akagemuueckux daca (0B).

CTpyKTypa JUCHUIIMHBI 1151 04HOH (POPMBbI 00yUeHUSI

O6bemM auctuIIMHBL B (OpME KOHTAKTHOW pPabOThl 0OydYaromuxcsi ¢ TMeAarormiecKuMu
paboTHUKaMu | (WJIK) JHUIIAMH, TPUBIEKaEMBIMH K peaju3alliu 0O0pa3oBaTENbHON MpOrpamMMbl Ha
WHBIX YCJIOBHSX, IPU MIPOBEICHUH YUCOHBIX 3aHATUIM:

Cemectp | Tun yueOHBIX 3aHATHIA KomnnuectBo
4acoB
7 Jlekuuun -
7 [IpakTuueckue 3aHsATHS 42
Bcero: 42

O6beM AUCUMIUIUHBL (MOYJIs1) B OpME CaMOCTOSITENIbHON paboThl 00YYarOIINUXCS COCTABISET
48 akajgeMu4ecKux 4aca(oB).

3. CoeprxaHue AUCHUILIMHBI

No Haumenoeanue pazoena Cooepacanue
OUCUUNTIUHDL
1. Tema 1. Teopernueckue [TonsiTue TeppuTopuanbHOro 6penaa. TeppuTopHalbHbII
ACITEKThI OpenuHr u ero ¢pyHkuun. Mcropuaeckoe pa3BUTHE




TEPPUTOPUAIIBHOTO
bpennunra

(Theoretical aspects of
territorial
Branding)

TEpPPUTOPUATBHOrO OpeHauHra. TepputopuanbHblii OpeHIUHT U
TEPPUTOPUAIBLHBIN MAPKETUHT. BpeHl TEPPUTOPUM U UMUK
TEPPUTOPUH.

The concept of a territorial brand. Territorial branding and its
functions. Historical development of territorial branding. Territorial
branding and territorial marketing. Brand of the territory and image

of the territory.

Tema 2. Bugsl
CTPYKTypa
TEPPUTOPUAILHBIX
OpeHI0B

(Types and structure of

territorial brands)

[Toaxoms! k KnaccupUKaAIMU TEPPUTOPUATLHBIX OPEH/IOB.
[Tpumeps! TeppuTOopuanbHbIX OpeH10B. CTpyKTypa
TEPPUTOPUATBHOTO OpeHa.

Approaches to the classification of territorial brands. Examples of

local brands. Territorial brand structure.

Tewma 3. OcHOBHBIE ATaNbI
OpeHANHTa TePPUTOPHIA
(The main stages of
territory branding)

Pa3zpaboTka MapkeTHHTOBO# cTpateruu (1eeorpeaesieHue,
CCIMCHTHUPOBAHUC, I/I,Z[eHTI/I(I)I/IKaI_II/I}I O CJIIEBBIX ay,[[HTOpI/Iﬁ, ux
XapaKTEPHUCTHK U (haKTOPOB MPHUBJICKATEIBHOCTH TEPPUTOPUH IS
Hux). [lo3unronnpoBanue (aHanu3 noTeHuuana Jyist OpeHIuHra
TEPPUTOPUU U Pa3BUTHsI OpEH/a, BBISBICHUE JIUMUTHPYIOIINX
(bakTopoB, aHANU3 MO3UIIMOHUPOBaHUs Tepputopun B CMU,
HU3YYUYCHUC BOCHPUATUA TCPPUTOPUN BHYTPCHHUMHN U BHCHIITHUMU
LIEJIEBBIMU ayIUTOPHUIMH, AHAIN3 KOHKYPEHTHOU Cpenbl,
pa3paboTka KoHIenuuu o6peraa). PazpaboTka kpeaTuBHOM
CTpaTerun (pa3pa60TKa OCHOBHOI'O KOMMYHHUKAaITUOHHOT' O
cooOuieHus 6peHna, pazpaboTka BU3yaabHOro o0pasa OpeHna,
HN3YYCHUC BOCHPUATHUSA JIOTOTHUIIA, JC€BHU3a WIIN JIO3YHI'a HCJICBbIMU
ayIMTopusiMu, pazpabotka brand-book). PazpaboTka menuitHON
CTpaTerun (BBI60p KaHaJIOB KOMMYHUKAIIUH, MCAUAIINIAHUPOBAHUC
U peKjaMa, BBIOOp peKJIaMHBIX HocuTenel no kaxjaomy CMU,
IUTAHUPOBAHKE 3TANOB PEKJIaMHON KaMIIaHUU BO BPEMEHH).
[IpoekTHOE KOHCYJIBTHPOBAHUE.

Development of a marketing strategy (target setting, segmentation,
identification of target audiences, their characteristics and factors
of attractiveness of the territory for them). Positioning (analysis of
the potential for territory branding and brand development,

identification of limiting factors, analysis of territory positioning in




the media, study of the perception of the territory by internal and
external target audiences, analysis of the competitive environment,
development of a brand concept). Development of a creative
strategy (development of the main communication message of the
brand, development of a visual image of the brand, study of the
perception of the logo, motto or slogan by target audiences,
development of a brand-book). Development of a media strategy
(selection of communication channels, media planning and
advertising, selection of advertising media for each media,
planning the stages of an advertising campaign in time).

Tema 4. CyObeKThI
TEPPUTOPUATBHOTO
OpeHanHra

(Subjects of territorial
branding)

Poins aﬂMHHHCTpaHHﬁ, MYHUIUIIAIUTETOB B CUCTEME
TEPPUTOPUATBHOTO OpeHanHra. OpraHbl, peryanpyromme
HHBCCTUIHMOHHYIO JCATCIbHOCTD TCppHTOpHﬁ, OTBCTCTBCHHBIC 3a
CBsA3U C O6H.I€CTB6HHOCTBI—O, 34 SKOHOMHUYCCKOC pa3BUTUC, TYPU3M,
BHCIIHCOKOHOMUYCCKYIO ACATCIBHOCTD U MCIKAYHAPOJHOC
cotpyanudectBo. Poars CMU u 001ecTBEHHBIX OpraHu3aIuii B
CHCTEME TeppUTOpHATIHLHOTO OpeHauHra. busHec-CTpyKTypHI,
CIIOPTUBHBIC, KYJIBTYPHBIC, HAYUHBIC U 06pa30BaTeJleHe
yupexaeHus. JKUTenu TeppuTopun Kak CyObeKThI
TEPPUTOPUATBHOIO OpEHINHTA.

The role of administrations, municipalities in the system of
territorial branding. Bodies regulating the investment activity of the
territories, responsible for public relations, economic development,
tourism, foreign economic activity and international cooperation.
The role of mass media and public organizations in the system of
territorial branding. Business structures, sports, cultural, scientific
and educational institutions. Residents of the territory as subjects of

territorial branding.

Tema 5. OcobeHHOCTH
TIPOJIBUKEHUS
TEPPUTOPUU KaK €UHOTO
OpeHna

(Features of promoting

the territory as a single

CuUMBOJIMYECKHE HHCTPYMEHTHI BO3ICHCTBHS HA OTpeduTeneit
OpeHia TeppuTOpHH (CO3JaHNe €AMHOTO CTHIISA U TU3aiiHa
OCHOBHBIX aTpUOYTOB TEPPUTOPUH, BBITYCK PEKJIAMHO-
MH(OPMaLIMOHHON M CYBEHUPHOM MPOAYKIIUHU, CO3/IaHNE
OQUIMATIBHOTO BYS3bIYHOTO HTEpHET-TIOpTalIa TEPPUTOPHH).

PexnamMHbIe HHCTPYMEHTHI POJIBUKEHUS OpeH 1a




brand)

(pactpocTpaneHue HHPOPMAIIIH C TTIOMOIIBIO PEKIIAMBI,
(dbopMHpOBaHKE WU MOAJEPKAHNE HHTEpPECa K TEPPUTOPHUH U €€
MIPOJIBI)KEHHE BO BHEIIHEH cpezie). PR -uHCTpyMeHTHI 10
MIPOJIBIXKEHHIO OpeHia Tepputopuu (popMupoBaHue u
3aKpEIUICHNUE IMTO3UTUBHOI'O MUK PYKOBOJAUTEIISI TCPPUTOPHH;
aKTyaJau3alus ICTOPUYECKUX JINYHOCTEHN, C KOTOPBIMUA TEPPUTOPUS
ACCONUMUPYCETCA; OpraHu3anus COOBITHH U ClriequaJIbHbIX
MEpONPUITHI (KOHKYPCHI, BRICTaBKH, (DeCTUBAIH, KOH(PEPECHIIHNH,
CHOPTHUBHBIE MEPONPUSTHS ); BEIXOJ TEPPUTOPHH Ha (peepanbHbIi
Y MEKJIYHAPOIHBIN YPOBEHB C MIPEACTABICHUEM €r0 JTOCTHKEHUN,
Pa3BUTHE U MPOBMIKEHUE MECTHBIX OPEHJIOB TOBAPOB U YCIIYT;
COTPYAHHUYCCTBO C APYT'UMH PErUOHAMU U TCPPUTOPUAMU,
COBMCCTHBIC MCIKPCTHOHAJIBbHBIC MCPOIIPUATHUA U IIPOCKTHI.
Symbolic tools for influencing consumers of the brand of the
territory (creating a unified style and design of the main attributes
of the territory, issuing promotional and informational and souvenir
products, creating an official bilingual Internet portal of the
territory). Advertising tools for brand promotion (dissemination of
information through advertising, formation or maintenance of
interest in the territory and its promotion in the external
environment).

PR tools to promote the brand of the territory (formation and
consolidation of a positive image of the head of the territory;
actualization of historical figures with whom the territory is
associated; organization of events and special events (competitions,
exhibitions, festivals, conferences, sports events); entry of the
territory to the federal and international level with the presentation
of his achievements, the development and promotion of local
brands of goods and services, cooperation with other regions and

territories, joint interregional events and projects.

Tema 6. Typucrckuii
OpeH]I TEpPUTOPUH U €0
BUIBI

(Tourist brand of the

Knaccugukanus BunoB TypuzMa. TypucTHUECKH MOTEHIMAT U
TypUcTHYecKast UHYPACTPYKTYpa Kak (pakTOPbI MOBBIIEHUS
TypUCTUYECKOW MPUBJIEKATEIbHOCTU peruoHa. TexHomorun

IIOBBIIIICHUA TypHCTH‘—I@CKOﬁ IMPUBJICKATCIIBHOCTH PErUOHA. BI/I)II)I




territory and its types)

TypUCTHYECKHX OpeH10B. ONBIT CO3JaHUS TYPHUCTUYECKUX
opennos B Poccuu 1 3a pyoexkom.

Classification of types of tourism. Tourism potential and tourism
infrastructure as factors for increasing the tourist attractiveness of
the region. Technologies for increasing the tourist attractiveness of
the region. Types of travel brands. Experience in creating tourist

brands in Russia and abroad.

7 Tema 7. PazButune TeppuropuanbpHoro OpenauHra B Poccun. OcobeHHOCTH
TeppuropuaibHbIi co3zaHus HanoHanbHOro Openna Poccuu. Cocrapistoniie Openia
Oopennunr B Poccun Poccuu. TexHonoruu npoaBuKeHs: TEPPUTOPUATBHOIO OpeHaa
(Territorial Poccuu Ha BHYTPEHHEM M BHEIIHEM PBIHKE.
branding in Russia) Development of territorial branding in Russia. Features of creating

a national brand of Russia. Components of the Russian brand.
Technologies for promoting the territorial brand of Russia in the
domestic and foreign markets.

8 Tema 8. OcobeHHOCTH U Ocobenoctu pernoHanbsHoro Openaunra B Poccun. daktopsl
poOIEMBI (opMHUPOBaHUS PETHOHAIBHBIX OpeH0B. ONBIT CO3AaHUS
PETHOHAIILHOTO peruoHanbHbIX OpeHoB B Poccun. [IpoGieMbl pernoHanbHOTO
Opennunra B Poccun Openaunra B Poccum.

(Features and problems | Features of regional branding in Russia. Factors in the formation of
of regional branding in | regional brands. Experience in creating regional brands in Russia.
Russia) Problems of regional branding in Russia.

10 | UroroBas popma OK3aMeH

KOHTPOJIS Examination
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4. Educational technologies
Various educational technologies are used to conduct training sessions in the discipline. To
organize the educational process, e-learning and (or) distance learning technologies can be used.

5. Learning outcomes assessment

5.1 Grading system

Form of control Max. number of points
For one unit Total
Current control:
- poll 5 points 30 points
- participation in the discussion at the seminar 5 points 10 points
- control work (through) 20 points 20 points
Intermediate certification - credit with an assessment 40 points
Total per semester 100 points

The resulting cumulative result is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (ECTS) in accordance with the table:

100- point scale Traditional scale ECTS scale
95-100 A
Excellent
83 —-94 B
68 — 82 Good passed C
56 — 67 D
Acceptable
50 - 55 P E
2049 . FX
Unpublishable unpassed
0-19 P P F
51 Criteria for grading by course
Points/ | Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale
100-83/ Excellent / Exhibited to the student, if he has deeply and firmly mastered the theoretical and
AB passed practical material, he can demonstrate this in the classroom and during the intermediate
’ certification.
The student exhaustively and logically expounds the educational material, knows how
to link theory with practice, copes with solving problems of a professional orientation
of a high level of complexity, and correctly substantiates the decisions made.
Freely oriented in educational and professional literature.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “high” level.
82-68/ Good / Exhibited to the student if he knows the theoretical and practical material, competently
C passed and essentially presents it in the classroom and during the intermediate certification,
without allowing significant inaccuracies.
The student correctly applies the theoretical provisions in solving practical problems of
a professional orientation of different levels of complexity, possesses the skills and
techniques necessary for this.
Sufficiently well oriented in educational and professional literature.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
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Points/ | Course score | Criteria for evaluating learning outcomes in the cource
ECTS
Scale
The competencies assigned to the discipline are formed at the “good” level.
67-50/ Acceptable / Exhibited to the student, if he knows the basic level of theoretical and practical
D,E passed material, makes some mistakes when presenting it in the classroom and during the
intermediate certification.
The student experiences certain difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, possesses the basic skills and techniques necessary for this.
Demonstrates a sufficient level of knowledge of educational literature on the discipline.
The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.
The competencies assigned to the discipline are formed at the “sufficient” level.
49-0/ Unpublishabl Exposed to the student if he does not know the theoretical and practical material at the
F.FX e / unpassed basic level, makes gross mistakes in presenting it in the classroom and during the

intermediate certification.

The student experiences serious difficulties in applying theoretical provisions in
solving practical problems of a professional orientation of a standard level of
complexity, does not possess the skills and techniques necessary for this.

Demonstrates fragmentary knowledge of educational literature on the discipline.

The grade for the discipline is given to the student, taking into account the results of
the current and intermediate certification.

Competences at the “sufficient” level, assigned to the discipline, have not been formed.

6. ASSESSMENT STRATEGIES AND METHODS

List of questions, tasks, topics for preparation for the current control:

Option 1

What elements make up the territory brand architecture?
What is the specificity of communications for a territorial brand?

Option 2

Give a description of the content of the territory brand audit, its order

holding.

What are the main requirements for the development of territory logos.

Option 3

What Internet marketing technologies are used in territorial branding?
What are the main methods and means of promotion used in territorial branding?

Option 4

How is the territorial brand identity formed?
List the brand values in relation to the territory.

Option 5

What is the role of the media in promoting a territorial brand?
What is the role of PR communications for brand promotion?

Option 6

What is the role and practical significance of brand ratings?
Describe the brand strategy development algorithm.

Option 7

What means and methods are used to promote the brands of territories?
Give examples of attracting opinion leaders to promote brands.




12

List of questions, tasks, topics for preparation for the current control:
1. Territorial branding concept by S. Anholt
2.F.Kotler on the essence and objectives of territory branding
3. The specifics of state branding
4. Features of region branding
5. Specifics of city branding
6. Impact of global contexts on geobranding
7. Main directions of geo-branding
8. Methods of working with residents of the territory as subjects of geobranding
9.Business community as a factor in territory branding
10.Global city theory
11. Information city theory
12. G. Simmel on city life
13. C. Landry's creative city concept
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
14. Narrative in the territory positioning structure
15. The theory of the city of F.Jamison
16. Humanitarian geography as an approach to territory branding
17. The concept and structure of the ideological platform of the geobrand
18. The structure of communications when promoting a geobrand
19.Product Placement as a geobrand promotion tool
20.French School of Geobranding
21. Cultural heritage in geobranding narrative practices
22. Experience in promoting cities or regions of Russia (optional, except for Myshkin)
23. Significance of global events as a means of promoting territories
24. Geobranding: concept, essence, history of formation
25. Creative industries as an approach to the promotion of territories
26. Place of Origin as a Geobranding Direction
27. Tourism in the context of geo-branding
28. Artistic artifacts as a geobranding resource
29. Theory of the city G. Simmel
30.PR events as a tool for territory branding

7. COURSE MATERIALS
7.1 List of sources and literature

Literature

Main

Vasilyeva, Z. A. Management of the efficiency of innovative development of municipal
territories [Electronic resource] : Monograph / Z. A. Vasilyeva, T. P. Likhacheva. - Krasnoyarsk:
Siberian Federal University, 2010. - 144 c. - http://znanium.com/bookread.php?book=442034

Institute of Special Economic Zones in the Russian Federation: Financial, Legal and
Organizational and Economic Aspects of Functioning / P.V. Pavlov. - M.: Master: INFRA-M, 2010. -
256 c.: 7k3. http://znanium.com/bookread.php?book=198429

Turlai, 1. S. Theoretical analysis of the impact of economic integration on attracting foreign
direct investment in the regional economy [Electronic resource] / I. S. Turlai // Regional problems of
economic transformation: materials of the All-Russian scientific and practical conference October 26-



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
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27, 2010 / ISEI DSC RAS, DGU, DGSA. - Makhachkala: Science DNC, 2010. - C. 265 - 272. -
http://znanium.com/bookread.php?book=375874

Osipova, E. A. Theory and practice of socio-cultural branding. Value aspects of creating brands
in the social sphere: study guide / E. A. Osipova. - Moscow: SIC INFRA-M, 2015.- 156 c. - ISBN
978-5-16-103661-7. - Tekcr : anekrponHsIit. - URL: https://znanium.com/catalog/product/523512

Additional
Kuzmina, O. G. Brand management: study guide / O. G. Kuzmina. — Moscow : RIOR :

INFRA-M, 2019. — 176 c¢. — (Bwicmee obpa3zoBanue: bakamaBpuart). - ISBN 978-5-369-01614-5. -
Tekcer : anexTponnsiid. - URL: https://znanium.com/catalog/product/989798

Castells, M. The power of communication: monograph / M. Castells; per. from English. N. M.
Tylevich, A. A. Arkhipova; under scientific ed. A. I. Chernykh; National research University "Higher
School of Economics”. - 3rd ed. - Moscow: Ed. house of the Higher School of Economics, 2020.- 594
c. - ISBN 978-5-7598-2029-1. - URL.: https://znanium.com/catalog/product/1209260

Sharkov, F. I. Communicology: communication consulting: study guide / F. I. Sharkov. - 2nd
ed., erased. - Moscow: Publishing and Trade Corporation "Dashkov and Co", 2020. — 406 c. - ISBN
978-5-394-03546-3. - URL.: https://znanium.com/catalog/product/1093697

Holden, Nigel J. Cross-cultural management. The concept of cognitive management: Proc.
manual for students studying in the direction 521500 "Management" and specialties 350400 "Public
Relations"”, 350700 "Advertising" / N.J. Holden; Per. from English. ed. prof. B.L. Eremin. - M. :
UNITY-DANA, 2017. — 384 C. ISBN 978-5-238-00886-4. - URL:
https://znanium.com/catalog/product/1028506

Cernatoni, L. Branding. How to create a powerful brand: a textbook for university students
studying in the specialties 080111 "Marketing", 080300 "Commerce"”, 070801 "Advertising" / Leslie
de Chernatoni, Malcolm McDonald; prev. and trans. from English. B.L. Eremin. - Moscow: UNITY-
DANA, 2017. — 559 C. — ISBN 5-238-00894-5. - URL:
https://znanium.com/catalog/product/1039965

7.2 List of resources of the information and telecommunications network "' Internet™".

Scientific and practical journal Corporate imageology / Image and marketing of places -
http://www.ci-journal.ru/journal/01_marketing_mest

Nation  Brands Index, 2009. -  http://www.simonanholt.com/Research/research-
introduction.aspx

Expert community in the field of territory branding - https://www.facebook.com/regionbrand

http://www.gks.ru - Official website of the Federal State Statistics Service of the Russian

Federation

National Electronic Library (NEB) www.rusneb.ru
ELibrary.ru Scientific electronic library www.elibrary.ru
Electronic library Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR



http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
https://znanium.com/catalog/product/989798
https://znanium.com/catalog/product/1209260
https://znanium.com/catalog/product/1093697
https://znanium.com/catalog/product/1028506
https://znanium.com/catalog/product/1039965
http://www.ci-journal.ru/journal/01_marketing_mest
http://www.simonanholt.com/Research/research-introduction.aspx
http://www.simonanholt.com/Research/research-introduction.aspx
https://www.facebook.com/regionbrand
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7.3 TlpodeccuoHanbHble 6a3bl JAHHBIX H HH(POPMALMOHHO-CIIPABOYHbIE CHCTEMBbI
Joctyn k npodeccruonanbHbiM 0a3am ganubix: https://liber.rsuh.ru/ru/bases

WHdopmanoHHbIE CIIPABOYHBIE CUCTEMBI:
1. Koncynbrant Ilmoc
2. Tapanr

8. MaTepuajibHO-TeXHUYeCKOe obecneyeHue JUCIIUMINHBI

[Ipy mpoBeneHUM 3aHATUN MCIOJIB3YETCS ayIUTOpHs, O0OpYyIOBaHHAS MPOEKTOPOM JUIS
oroOpakeHusi Tpe3eHTanuid. Kpome TOro, mpu NUpOBENCHUM JICKIUH W MPAKTHYSCKUX 3aHITUN
HE0OXOIUM KOMITLIOTEp C YCTAHOBICHHBIM HAa HEM Opay3epoM U MPOTPaMMHBIM O0OECIICUCHHEM s
neMoHcTpanuu npe3eHTanuii (Power Point u ap.).

Jiis camocTosTensHOU paboThl cTyaeHTy HeoOxoaum noctyn K DBC u3marenscTBa «HOpaiit
(biblio-online.ru), apxuBy uccienoBarenbekux xypHamos JSTOR, MHBJ] Scopus u Web of Science.
[TepconanbHBIE KOMITBIOTEPHI, OCHAICHHBIE omnepannoHHou cuctemoii OC MS Windows (XP u
BhIIIIE), mporpamMmmHbIM obecriedennem MS Office 2003—-2010, nocrynom B MHTEepHET uepe3 Opaysep
Google Chrome nmu Opera, 0OHOBIISIEMOM aHTHBHPYCHOM 3amuToit Symantec Endpoint Protection.

[TonuTHyeckas kapTa MUpA.

[lepeveHb JMIIEH3NOHHOTO TPOTPAMMHOTO 00ECTICUCHHS:

Microsoft Office —JIunensus Ne 40001532 or 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jlumensust Ne 09667 ot 08.02.2006 Autuupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — Jluuenzust Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JTunensust Ne 1203794656 ot 01.01.2016

CrpaBouHo-nipaBoBas cucreMa «Koncynprant [Inroc» - YueOHast Bepcus OecriiatHas

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

CocraB porpaMMHOTO oOecrieueHus:
1. Windows

2. Microsoft Office

3. Kaspersky Endpoint Security

[TpodeccuonanbHbIEC TOTHOTEKCTOBBIE 0a3bl JaHHBIX:

HanumonaneHast snextponHnas 6ubnmmoreka (HOB) www.rusneb.ru
ELibrary.ru Hayunast anexrponnas 6ubdianoreka www.elibrary.ru
DOnektponHas 6bubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

ONoaR~wWdE

WNudopmaninoHHble CLIPaBOYHBIE CUCTEMBI:
3.  KoncynsranT Ilntoc
4. Tapanrt
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9. ObecnieyeHne 00pa3oBaTEIbHOIO MpoLECcca JJIsl JUIl ¢ OTPAHNYEHHBIMH BO3MOKHOCTAMM
310POBbSI H HHBAJIWI0B

B xonme peamuzauuy JUCHMIUIMHBL HCIIOJB3YIOTCS CIEAYIOLIUE JONOJHUTEIBHBIE METO/BI
0o0yuyeHMsl, TEKyLIero KOHTPOJS YCHEBAEMOCTH M IPOMEXKYTOYHOM aTTecTalud OOy4YaroLIMXCs B
3aBHCUMOCTH OT UX WHIMBHUIYaTbHBIX 0COOCHHOCTEH:

® Uil CJEMBIX W CIA0OBUIAIIUX: JIEKIUM O(QOPMIISIIOTCS B BHJE AJIEKTPOHHOTO JOKYMEHTa,
JOCTYITHOTO C TIOMOIIbIO KOMITBIOTEPA CO CIIEHUAIM3UPOBAHHBIM TPOTPAMMHBIM 00€CIIEUECHUEM;
IIUCbMEHHBIE 3a/1aHUS BBINOJIHAIOTCA HA KOMIBIOTEpE CO CHELUAIN3UPOBAHHBIM IPOIPAMMHBIM
o0ecrie4yeHneM WM MOTYT OBITh 3aMEHEHbl YCTHBIM OTBETOM; OOECIICUMBACTCS WHIMBHIYaIbHOE
paBHOMepHOe ocBelieHue He MeHee 300 JIoKC; I BBINOJHEHMs 3aJaHusl IpU HEoOXOAMMOCTH
IIPEIOCTABIIAECTCS YBEIMYMBAIOIIEE YCTPOIMCTBO; BO3MOXKHO TAaKXKE€ HCIIOJb30BAHUE COOCTBEHHBIX
YBEJIMYMBAIOLINX YCTPONCTB; NMCbMEHHBIE 3aJaHUs 0(OPMIIAIOTCS YBEIMYEHHBIM HIPU(TOM; SK3aMEH
1 3a4€T MPOBOASATCS B YCTHON (pOpME MIIM BBITOJIHSAIOTCS B MMCbMEHHOM (popMe Ha KOMIIbIOTEpE.

® Ui TIIyXUX M CIAOOCHBIIAIIUX: JIGKIUU OQOPMIISIIOTCS B BUJIE DJCKTPOHHOTO IOKYMEHTa,
aM00  IpenocTaBiseTcss  3BYKOYCHJIMBAIOIIAS — anmapaTypa  HMHAMBUIAYAJIBHOTO  IOJb30BaHHUS;
MUCHMEHHBIC 33JaHUs BBIONHSIOTCS HA KOMITBIOTEpE B NMUCBMEHHOH (opme; dK3aMeH U 3auéT
IIPOBOJIATCS B MUCBMEHHOM (hopMe Ha KOMIIbIOTEPE; BO3MOKHO IIPOBE/IEHUE B (hOpME TECTUPOBAHHUS.

® /Ul JIMIl C HApyLIEHUSIMU OINOPHO-JBUTATEIBHOIO ammapara: JIEKIUU o(GOopMIISIIOTCS B BHJIE
ANEKTPOHHOTO JOKYMEHTa, JOCTYHMHOIO C IIOMOLIbI0 KOMIBIOTEPA CO CHEHAIN3HPOBAHHBIM
IIPOrpaMMHBIM ~ OOecrieYeHUeM; IHCbMEHHbIC 3a/laHUsl  BBIOJHSIOTCS Ha KOMIBIOTEPE CO
CHEHaTIN3UPOBAHHBIM NIPOrPAMMHBIM 00ECIIEUEHUEM; 3K3aMEH U 3a4€T IPOBOASTCS B YCTHOU (hopme
WJIH BBINOJIHAIOTCS B MUCbMEHHOM (popMe Ha KoMIbrOTepe.

[Ipu HEOOXOIMMOCTH NPEyCMaTPUBAETCS YBEIHMUEHNUE BPEMEHH IS [TOJATOTOBKH OTBETA.

[Iponienypa npoBeneHHs MPOMEKYTOYHOM aTrTecTalMy JUis OOy4arolUXCsl YCTaHABIMBAETCS C
Y4ETOM MX MHIUBHIYATBHBIX MCUX0(U3ndecknx ocobeHHocteil. [IpomexxyTouHast arrecTaust MOXKeT
IIPOBOAMUTHCS B HECKOJIBKO 3TAIIOB.

[Ipn npoBeaeHMHM mpoLEAYphl OLEHUBAHUS pPE3YIbTaTOB OOY4YEHMsI MpeaycMaTpuBaeTCs
UCIOJIb30BaHUE TEXHUYECKUX CPEACTB, HEOOXOJUMBIX B CBSA3M C MHAMBUIYAJIbHBIMU OCOOCHHOCTSIMU
oOyyaromuxcsi. OTH CpeACTBA MOTYT OBbITh MpPEAOCTABICHbl YHUBEPCUTETOM, WJIH MOTYT
HCIOJIb30BaThCsl COOCTBEHHBIE TEXHUUECKUE CPEJCTBA.

[IpoBenenue nmpoueaypsl OLEHUBAHUS PE3yIbTaTOB OOYYEHMsI JOMYCKAeTCsl ¢ MCIOJIb30BAHUEM
JMCTAaHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOIOTHH.

ObecneunBaeTcst 10CTyll K HMHGOPMAMOHHBIM U OuOIMOrpaduueckuM pecypcaMm B CETH
WuTepHer [uist Kax0ro odydaromierocs B popMax, aJanTUPOBAHHBIX K OTPAHUYEHUSAM UX 3/10pPOBbS U
BOCHPUATHS HH(OPMALIUU:

e ISl CIENBbIX WU CHA0OBUIAIIMX: B I€YAaTHOM ¢opMme yBEIWYEHHBIM LIPUPTOM, B (opme
3JIEKTPOHHOIO IOKYMEHTa, B (hopMme aynnodaiina.

® JUUIs TIIyXUX U CJIa0OCIBIIAIUX: B Ie4aTHOU dopMe, B GopMe IEKTPOHHOTO JOKYMEHTA.

® 1151 00YYarOLIMXCSl C HapyIICHUsIMU ONOPHO-ABUraTeIbHOIO anmapara: B IeyaTHOH ¢opme, B
(hopme 2IEeKTPOHHOTO JOKYMEHTa, B popMme aynuodaiina.

VY4eOHble ayIUTOpUU AJIi BCEX BHJIOB KOHTAKTHOM M CaMOCTOSITENbHOM paboThl, HayuyHas
O6ubnuoTeka M WHBIE TMOMENIEHHs Ui OOY4YEeHHs OCHAIIEHBbl CIEMUaTbHBIM O00O0pYIOBaHUEM U
y4eOHBIMH MECTaMH C TEXHUYECKUMHU CPeICTBaMU O0yUEHHUS:

® sl CIIENBIX U CJIa0OBUISIIUX: YCTPOUCTBOM JJIsi CKAHUPOBAHMS M UTeHUs ¢ Kamepoid SARA
CE; nucruteem bpaitng PAC Mate 20; npuntepom bpaiinsg EmBraille ViewPlus;

e Uil TIOYXUX W CIHA0OCHBIIIAIIUX: AaBTOMAaTH3UPOBAHHBIM pabO4YMM MECTOM JUIsl JIIOAeH ¢
HapylUIeHHEM CIyXa U c1ab0CIHbIIIalNX; aKyCTUYECKUI YCUIIUTEb U KOJIOHKH;

o isi OOy4aroUMXCcs € HapyLIEHUSMH OIOPHO-IBUTATENLHOTO amnmapaTa: MepeBUKHBIMHU,
perynupyeMbpiMu dproHoMuueckumu maptamMmu CH-1; KOMIBIOTEpHON TEXHUKOW CO CIEeIHATIBHBIM
IPOrpaMMHBIM 00€CTIEYCHHEM.
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10. MeToanyeckue MaTepUaJIbl

10.1Il;1anbl ceMMHAPCKUX/ MPAKTHYECKUX/ J1a00PATOPHBIX 3aHATHIA
Tema 1. Bunsl u CTpyKTypa TEppUTOPHATIEHBIX OPEHI0B

[Toxxob! Kk K1accu(UKaIMK TEPPUTOPUATBHBIX OpeHI0B. [IpuMephl TeppUTOprUaIbHBIX OPEH/IOB.
CtpyKTypa TeppUTOpUaIbHOIO OpeHa.

3ajanue: HalTU npuMep TepputopuanbHoro Openzaa. [Iposectu ananus
CxeMma ananmusa:

Kpartkoe onucanue npumepa TeppuTOPHAIBLHOTO OpeHa.

Lens

3agaun

WHTerpaluoHHbINA XapakTep TeppUTOPUATIBHOIO OpeHa.
Aynutopuu (KTO BOBJICYEH B KOMMYHHKAIUIO, KaK [IPOSIBIIETCS).
BriBos.

o E

CIuCOK UTepaTyphl:
Bacunbesa, 3. A. Yupasienue 3¢()eKTHBHOCTHIO HHHOBAIIMOHHOTO Pa3BUTHSI MYHUIIUTIATBHBIX

Tepputopuii [DnekTpoHHblii pecypc] : Mounorpadus / 3. A. BacumeeBa, T. II. Jluxauesa. -
Kpacnosipck: Cubupckuii benepanbHbIT YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0cOoOBIX 3KOHOMHUYECKHX 30H B Poccuiickoii @enepanuu: (hUHAHCOBO-IIPABOBBIE U

OpraHU3alMOHHO-?KOHOMHUYECKHE acrnekThl (yHukiuuonupoBanus / I1.B. IlaBnos. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429
Typnaii, 1. C. Teoperndeckuil aHanu3 BO3AECUCTBHUA HKOHOMHUYECKOM WHTErpaluud Ha

MIPUBJICYCHUE TIPSIMBIX WHOCTPAHHBIX MHBECTUIIMH B 3KOHOMHUKY PETHOHOB [DIEKTPOHHEIN pecypce] /
N. C. Typnaii // Peruonansubie mpo0aeMbl TpeoOpa3oBaHusi SdKOHOMUKH: MaTepuaibl Beepoccuiickoit
Hay4YHO-TIpaKTHUecKoi koH(pepeHmu 26-27 okts0ps 2010 roxa / UCOU JAHIL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopus u mpakTHKa COLIMOKYJIBTYpPHOTO OpeHAuHTra. [l|eHHOCTHBIE aCHeKTHI
co3iaHus OpeHIoB B coluanbHON cdepe : yuebnoe mocodbue / E. A. OcumoBa. - Mocksa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponHsd. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHUE 3aHATHS:

[Mpy npoBeneHUH 3aHATUN HCIONB3YETCS ayauTOpHsi, O0OpYyIOBaHHAS MPOECKTOPOM JIIsI
oroOpakeHusi Tpe3eHTanuid. Kpome TOro, mpu NUpPOBENCHUM JICKIUH W TMPAKTHYSCKUX 3aHITUN
HEOOXOJUM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM W MPOTrpaMMHBIM OOECICUeHUEM JIJIst
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

ITepeyeHs JIMIIEH3MOHHOrO IPOrPAMMHOI0 00eCIEYEHHS:

Microsoft Office —JIunensus Ne 40001532 or 31.12.2007

Adobe Acrobat — JInmensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jluniensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlunensus
No 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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Tema 2. CoBpeMeHHBIE TTPEICTABICHHS O POJIM TEPPUTOPHATBHBIX OPEHIOB.

3ajaHue: 03HAKOMUTHCS ¢ PEKOMEHIOBAaHHOM JIMTEpaTypOl U OTBETUTH Ha CIICTYIONTUE BOIIPOCHI JIJIs
JTUCKYCCHUU:

1. Kakoe MecTo 1 moueMy 3aHUMAIOT TEPPUTOPUATBHBIE OPEHIbI B TOTOKE COIUATBHBIX
KOMMYHUKAIIUK?

2. UeMm xapaKkTepu3yTCS TePPUTOPUAIbHBIE OpeH/IbI?

3. KaxoBbl mpo6sieMbl OpeHIUPOBAHUS TEPPUTOPHUI?

4. B yem nposiBisieTcss HHTErpaliMOHHbIN MOAX0/] K TEPPUTOPUATBHBIM OpeHaaM?

Crnucok nureparypsl:
Bacunbesa, 3. A. Ynpasnenne 3 pekTHBHOCTBIO MHHOBAIMOHHOTO Pa3BUTHS MyHHUIIUITAIBHBIX

TeppuTopuil [DnekTpoHHbId pecypc] : Mounorpadus / 3. A. BacumweBa, T. II. JluxaueBa. -
Kpachospck: Cubupckwuii benepanbHbIi YHUBEPCUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034

WHCTUTYT 0COOBIX 2KOHOMHUYECKHX 30H B Poccmiickoii denepanuu: (HUHAHCOBO-TIPABOBBIC H

OpraHMU3alMOHHO-9KOHOMHYECKHUEe acmhekThl (yHukunonuposanus / I1.B. IlaBnos. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429
Typnaii, WU. C. Teoperuyeckuil aHanu3 BO3ACUCTBUS HSKOHOMHUYECKOM HMHTErpallMd Ha

MIPUBJICYECHUE TPSIMBIX MHOCTPAHHBIX MHBECTULIMH B YKOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypce] /
. C. Typnaii / Pernonanbable MpoOIeMbl IPeoOpa3oBaHUs IKOHOMUKH: MaTepuaibl Beepoccuiicko
HAYYHO-TIpaKTHYECKO KoH(pepeHmn 26-27 oktsa0ps 2010 roxa / UCOU JHIL PAH, AT'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopuss u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAUHra. LleHHOCTHBIE acIeKThI
co3maHus OpeHJIOB B COIMAIBHON cdepe : yuebnoe mocoome / E. A. OcumoBa. - Mocksa : HUIL]L
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsii. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Ipy npoBeneHUM 3aHATUH MCIONB3YyETCS ayIUTOpHs, OO0OpYIOBaHHAS MPOEKTOPOM JUIS
oToOpaxkeHusi mpe3eHTauuil. Kpome Toro, mpu mNpoBeNeHUM JEKUUH U NPAKTUYECKUX 3aHITUN
HE00XO0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HNpPOTrpaMMHBIM 0O€CHeUYeHUEM s
neMoHcTpanuu npeseHTauit (Power Point u ap.).

[TepeyeHb JIMIIEH3UOHHOIO TPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antuupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunen3ust Ne 40001512 ot 22.12.2005

Tema 3. OcHOBHBIE 3Tanbl OpEeHINHIa TEPPUTOPHIA

3aaHue: 03HaKOMUTHCS C PEKOMEHJOBAaHHOM JINTEPATypOi M OTBETUTH Ha CJEAYIOLINE BOIIPOCHI [Tt
TUCKYCCHH:

1. Pa3paboTka MapKEeTHHIOBOW CTpaTeruu (LejeonpeaeseHrue, CerMEHTUPOBaHue,
UACHTU(UKAIMS LENEBbIX ayAUTOPUH, UX XapaKTEPUCTUK U (PaKTOPOB MPUBJIEKATEILHOCTH
TEPPUTOPHUU IJIS HUX).

2. TlozunumoHupoBaHHe (aHAJIU3 MOTEHLMAIA 7151 OpeHIMHTa TEPPUTOPUU U pa3BUTH OpeHaa,
BBISIBJICHHE JTUMUTHPYIOMKX (AaKTOPOB, aHATIU3 MO3UIIMOHUPOBaHUs Tepputopuu B CMU,


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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U3yUYCHUE BOCTIPHSTHS TEPPUTOPHH BHYTPEHHUMH U BHEIIHUMH I[CJICBBIMU ayAUTOPHSIMH,
aHaJIN3 KOHKYPEHTHOW CpeJibl, pa3pabdoTKa KOHIICHIUH OpeH1a).

3. Pa3pabotka kpeaTuBHOM cTpaTeruu (pa3paboTka OCHOBHOTO KOMMYHHUKAI[HOHHOTO COOOIICHHSI
Openpa, pa3paboTka BU3yalIbHOTO 00pa3a OpeH/ia, n3ydeHue BOCIIPUSATHS JIOTOTHIIA, JCBU3a
WJIK JIO3YHTA [IEJIEBBIMU ay TUTOPUSAMH, pa3padboTka brand-book).

Crucok nuTeparyphi:
Bacunbesa, 3. A. Ynpasienue 3¢(eKTUBHOCTHIO HHHOBAIIMOHHOTO Pa3BUTHSI MYHUIIUTIATBHBIX

TeppuTopuii [DnexkTpoHHBIM pecypc] : Monorpadus / 3. A. Bacwmbea, T. II. JluxaueBa. -
Kpacnosipck: Cubupckuii henepabHBIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

NHcTUTYT 0CcOOBIX 3KOHOMHYECKHX 30H B Poccuiickoit denepanun: (pUHAHCOBO-NPABOBHIE U

OpTraHU3aIMOHHO-?KOHOMHUYECKHE acmekThl (yHukiuonupoBanus / I1.B. IlaBmoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429
Typnaii, 1. C. Teoperuueckuil aHanu3 BO3AECHCTBHUA HKOHOMHUYECKOM HHTErpaluu Ha

MIPUBJICYCHUE TIPSIMBIX WHOCTPAHHBIX MHBECTUIIMH B 3KOHOMHUKY PETMOHOB [DIEKTPOHHEIN pecypce] /
. C. Typnaii // PeruonanbHble po0ieMbl IpeoOpa3oBaHus IKOHOMUKH: MaTepuaibl Beepoccuiickoi
Hay4HO-TIpaKTU4Yeckoil koHpepenunu 26-27 oktsaops 2010 roxa / UCOU JTHL] PAH, AI'Y, AT'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopus u mpakTHKa COLIMOKYJIBTYpPHOTO OpeHAuHra. LleHHOCTHBIE acCHeKThI
co3maHus OpeHNIOB B COIMAIBHON cdepe : yuebnoe mocodme / E. A. OcumoBa. - Mocksa : HUIL]L
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponnsd. - URL:
https://znanium.com/catalog/product/523512

MartepHanbHO-TeXHHYECKOE 00SCIICUCHNE 3aHSTHSL:

[Ipr TpOBeACHUH 3aHATUI HCIOJIB3YCTCSl AyAUTOPHUS, O0OpPYIOBAHHAS IPOCKTOPOM IS
oToOpaxkeHust mpe3eHtanuii. Kpome TOro, mpu NpOBENCHUHM JEKUUI M NPAKTUYCCKHX 3aHATHH
HEOOXOMM KOMITHIOTEP C YCTaHOBJICHHBIM Ha HEM Opay3epoM U MPOrPaMMHBIM 00ECTICUECHHEM JUIs
neMoHcTpanuu npesentauuii (Power Point u nip.).

[lepeveHb JTHUICH3UOHHOTO IIPOrPAMMHOTO OOECIICUCHHUS:

Microsoft Office —JIuuensus Ne 40001532 or 31.12.2007

Adobe Acrobat — JTumensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — JIuuensus Ne 09667 ot 08.02.2006 Autusupyc Kaspersky — Jlurensust
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuuensus Ne 40001512 ot 22.12.2005

Tema 4. CyObeKTbl TEpPUTOPHATIBHOTO OpeHINHra

3azaHue: 03HaKOMUTBCS ¢ PEKOMEHJOBAaHHOM JINTEPATYPOM ¥ OTBETUTH HA CJIEIYIOLINE BOIIPOCHI IS
JTUCKYCCHH:
1. Ponb agMMHUCTpALMii, MyHUIIUIIAJUTETOB B CUCTEME TEPPUTOPUATIBHOIO OpEHIUHTa.
2. Oprassl, peryJIupyoIe HHBECTHIIMOHHYIO IEATEFHOCTh TEPPUTOPHIA, OTBETCTBEHHBIC 32
CBSI3U C OOIIECTBEHHOCTHIO, 32 SKOHOMUYECKOE Pa3BUTHE, TYPU3M, BHEIIIHEAKOHOMUYECKYIO
NEeSITeIbHOCTh U MEXAYHApOAHOE COTPYIHUUECTBO.

Cnucok mrepaTypsl:
Bacunbesa, 3. A. Yrpasnenue 3¢)()eKTHBHOCTBIO HHHOBAIMOHHOTO Pa3BUTHS MyHHIIUTAIBHBIX

TeppuTopuil [DnekTpoHHBIH pecypc] : Mounorpadus / 3. A. BacumbeBa, T. II. JluxaueBa. -


http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
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Kpacnosipck: Cubupckuii henepanbHBIN YHUBEPCHUTET, 2010. - 144 c. -
http://znanium.com/bookread.php?book=442034
HNHCTUTYT 0COOBIX SKOHOMHUYECKUX 30H B Poccuiickoii @enepauuu: puHaHCOBO-TIPaBOBBIE U

OpraHU3aIMOHHO-?)KOHOMHYECKHE acmneKThl (yHukimuonupoBanus / I1.B. IlaBmoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: sx3. http://znanium.com/bookread.php?book=198429

Typmait, WM. C. Teopernueckuili aHaau3 BO3JICUCTBUA HSKOHOMHUYECKOM HWHTErpalud Ha
MIPUBJICYECHUE TPSIMbBIX MHOCTPAHHBIX MHBECTULIMH B YKOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // Pernonansubie mpo0aeMbl TpeoOpa3oBaHusi SdKOHOMUKH: MaTepuaibl Beepoccuiickoit
Hay4YHO-TIpaKTUYecKor KoHpepenumnu 26-27 oktsaops 2010 roga / UCOU JIHLL PAH, AI'Y, AI'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopuss u nmpakTHKa COLIMOKYJIBTYPHOTO OpeHAUHra. LleHHOCTHBIE acIEKTBhI
co3maHus OpeHNIOB B coIMabHON cdepe : yuebnoe mocodme / E. A. OcumoBa. - Mocksa : HUILL
NHO®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snexkrponnsid. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Ipyu npoBeneHUM 3aHATUH MCIOJIB3YyETCS ayIUTOpHs, OOOpYJIOBaHHAs MPOEKTOPOM JUIS
oroOpakeHust Tpe3eHTanuid. Kpome TOro, mpu NpOBENEHUH JIEKIUHA W TMPAKTHYECKUX 3aHITHH
HE00XO0/IMM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HNpPOrpaMMHBIM OO€CHeUYeHUEM s
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepeyeHb JIMIIEH3UOHHOIO IPOrPAMMHOTO 00ECIeUCHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JInnensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — Jluuensus Ne 09667 ot 08.02.2006 Antuupyc Kaspersky — JIunensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuriensust Ne 40001512 ot 22.12.2005

Tema 5. OcoGeHHOCTH MPOJABUKEHUSI TEPPUTOPHUH KaK €TUHOTO OpeH 1a

3aaHue: 03HaKOMUTbHCS C PEKOMEHJOBAaHHOM JINTEPATypO U OTBETUTH Ha CJEIYIOIINE BOIPOCHI JIs
TUCKYCCHH:

1. CuMmBonHMueckre MHCTPYMEHTHI BO3ACHCTBUS Ha MOTpeduTeneil OpeHpa TeppuTopuH.

2. Co3pmaHue eIMHOTO CTWIIS U AM3ailHa OCHOBHBIX aTpuOyTOB TEPPUTOPHH.

3. BrImyck pexiamMHO-UH(GOPMAIMOHHON U CYBEHUPHOM MPOAYKIINH.

4. Co3ganue opuIMaIbHOrO ABYsA3bIYHOr0 VHTEpHET-opTana TeppUTOPUH.

Cnucok nurepaTypsl:
Bacunbena, 3. A. Ynpasnenne 3¢p(heKTUBHOCTHI0O HHHOBAITAOHHOTO Pa3BUTHS MYHUIIMITAIBHBIX

Tepputopuil [OnekTpoHHbll pecypc] : Mounorpadus / 3. A. BacunmeeBa, T. II. Jluxauesa. -
Kpacnospck: Cubupckuii (benepanbHbIN YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0COOBIX SKOHOMHUYECKUX 30H B Poccuiickoii @enepanuu: puHaHCOBO-TIpaBOBbIE U
OpraHU3aIMOHHO-?PKOHOMHUYECKHe acrnekThl (yHukiuonupoBanus / I1.B. IlaBnoB. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429

Typnaii, 1. C. Teoperudeckuil aHanu3 BO3AECHCTBHUA HDKOHOMHUYECKOM HHTErpaluu Ha

MPUBJICUYECHUE TIPSMBIX MHOCTPAHHBIX MHBECTHIIMH B YKOHOMHKY PErHOHOB [DJEKTpOHHBINA pecypc] /
N. C. Typnaii // Peruonansubie mpo0aeMbl TpeoOpa3oBaHusi SdKOHOMHUKH: MaTepuaibl Beepoccuiickoit
Hay4yHO-TIpaKTU4Yeckoi koH(pepeHuuu 26-27 oktsaops 2010 roga / UCOU JJHL] PAH, AI'Y, AT'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874



http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
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OcunoBa, E. A. Teopuss u mpakTHKa COIMOKYJIBTYPHOTO OpeHIuHTa. [[eHHOCTHBIE aCIEeKTHI
co3maHus OpeHIOB B colMalbHON cdepe : yuebnoe mocodme / E. A. OcumoBa. - Mocksa : HUILL
NHO®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snexkrponnsid. - URL:
https://znanium.com/catalog/product/523512

MarepualibHO-TEXHUIECKOE 00ECIICUCHNE 3aHSTHSL:

[lpy mpoBefeHHHM 3aHATHN KCIONB3YETCS AayAUTOpHs, OOOpYIOBaHHAs IPOEKTOPOM IS
oToOpakeHHs mpe3eHTanuid. Kpome TOro, mpu NpOBEACHUM JCKIMHA W MPAKTHYCCKUX 3aHSITHI
HEOOXOMM KOMITBIOTEP C YCTAaHOBJICHHBIM Ha HEM Opay3epoM M IPOrpaMMHBIM OOECIICUECHHEM ISt
neMoHcTpanuu npe3eHTanui (Power Point u ap.).

[lepeyeHb JIMIICH3MOHHOTO POrPAMMHOTO 00ECIICUCHHMS:

Microsoft Office —JTuuenzus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 Antusupyc Kaspersky — JInnensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIuuenzust Ne 40001512 ot 22.12.2005

Tema 6. Typuctckuii Openy] 3apyOeKHBIX TEPPUTOPHUIL
3aaHue: 03HaKOMUTbHCS ¢ PEKOMEHJOBAaHHOM JINTEPATypOM U OTBETUTH Ha CJIEIYIOLINE BOIIPOCHI IS
JINCKYCCHU:

1. Knaccugukanus BUIOB Typu3Ma.

2. Typuctryeckuit moTEHIMANI U TypUCTHUECKas HHPPACTPYKTYypa Kak (HaKTopbl

MOBBILLIEHUS TYPUCTUYECKOMN NPUBIEKATEIILHOCTH PETHOHA.

3. TexHonmoruu MOBHIICHUS TYPUCTUUYECKON MPUBIIEKATEILHOCTH PETHOHA.

4. Buapl TypuCTHUECKUX OpEHIOB.

5. OmnbIT co3nanus TypucTHueckux OpeHnoB B Poccun u 3a pyGexom.

Crucoxk nuTeparypsbl:
Bacunbesa, 3. A. Yupasienue 3¢ ()eKTHBHOCTHIO HHHOBAIIMOHHOTO Pa3BUTHSI MYHUIIUTIATBHBIX

Tepputopuil [DnekTpoHHbll pecypc] : Mounorpadus / 3. A. BacumeeBa, T. II. Jluxauesa. -
KpacHospck: Cubupckuii benepanbHbIi YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

HNHCTUTYT 0COOBIX SKOHOMHUYECKUX 30H B Poccuiickoii ®@enepauuu: puHaHCOBO-TIPaBOBbIE U
OpraHU3aIMOHHO-?PKOHOMHUYECKHe acrnekThl (yHukiuonupoBanus / I1.B. IlaBnos. - M.: Maructp:
HNH®PA-M, 2010. - 256 c.: ox3. http://znanium.com/bookread.php?book=198429

Typnaii, 1. C. Teopernueckuil aHanu3 BO3AECUCTBHUA HKOHOMHUYECKOM WHTErpaluud Ha

MIPUBJICYEHUE NPSIMBIX MHOCTPAHHBIX MHBECTULIMN B 3KOHOMHUKY PETMOHOB [DIEKTPOHHBIN pecypc] /
N. C. Typnaii // Peruonansubie mpo0aeMbl TpeoOpa3oBaHus SKOHOMUKH: MaTepuaibl Beepoccuiickoit
Hay4HO-TIpaKTU4eckoil kKoHpepenumu 26-27 oxtsaops 2010 roxa / UCOU JTHL] PAH, AI'Y, AT'CA. -
Maxaukana: Hayka JIHLI, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

OcwumnoBa, E. A. Teopuss U mpakTHKa COIMOKYJETYPHOTO OpeHIuHra. [[eHHOCTHBIC acIeKThI
co3maHus OpeHIOB B colManbHON cdepe : yuebnoe mocodue / E. A. OcumoBa. - Mocksa : HUILL
NH®PA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekctr : snekrponHHbsid. - URL:
https://znanium.com/catalog/product/523512

MatepuaabHO-TEXHHUUECKOE 00ecTieueHIE 3aHsTHS:
[Ipu mpoBenaeHUM 3aHATHI WCIOJB3YETCS ayAUTOPHsS, OOOPYIOBaHHAS TPOEKTOPOM IS
oToOpaxkeHusl Tpe3eHTanuii. KpoMe Toro, mpu MpOBENEHUM JEKIUH U MPAKTUYECKUX 3aHITUN


https://znanium.com/catalog/product/523512
http://znanium.com/bookread.php?book=442034
http://znanium.com/bookread.php?book=198429
http://znanium.com/bookread.php?book=375874
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HEOOXOUM KOMIIBIOTEpP C YCTAHOBJICHHBIM Ha HEM Opay3epoM W MPOTrpaMMHBIM OOECIICUEHUEM ISt
nemMoHcTpanuu npe3eHTanuii (Power Point u ap.).

IlepeyeHs JIMLIEH3MOHHOrO IPOrPAMMHOI0 00eCIEYEHHS:

Microsoft Office —JIumensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTunenszus Ne 1118-1003-5566-8837-8180-7067 ot 2010 .

Abbyy Fine Reader — Jlunensus Ne 09667 ot 08.02.2006 Antusupyc Kaspersky — Jluiensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTuuensust Ne 40001512 or 22.12.2005

Tema 7. Tepputopuanbubiii OpeHuHr B Poccun

3amaHue: 03HAKOMUTHCS C PEKOMEHIOBAHHOM JIUTEPATYpON U OTBETHTD Ha CIIETYIONINE BOIPOCHI JIIs
JTUCKYCCUU:
1. OcoGenHocTtH 1 MpoOIEMBI pErHOHATIBHOTO OpeHauHra B Poccun
2. OcobeHocTH peruoHaJIbHOTO OpeHanHra B Poccun.
3. @axTtopsl GOpMUPOBAHUS PErHOHATHHBIX OpeH10B. OIBIT CO3/IaHUs PETHOHATIBLHBIX OPEHJIOB B
Poccun.
4. Tlpobnemsl pernoHanbHOTO OpeHauHTa B Poccun

Crnucok nureparypsl:
BacwibeBa, 3. A. Ynpasnenue 3¢ (peKTUBHOCTbIO HMHHOBAIIMOHHOI'O PAa3BUTUS MYHUIIUIAIBHBIX

TeppuTopuii [DnexTpoHHbIH pecypc] : Monorpadus / 3. A. BacwmmeeBa, T. II. Jlmxauesa. -
Kpacnospck: Cubupckuii benepanbHbIi YHUBEPCUTET, 2010. - 144 C. -
http://znanium.com/bookread.php?book=442034

WHCTUTYT 0COOBIX 2KOHOMHUYECKHX 30H B Poccwmiickoii denepanuu: (HUHAHCOBO-TIPABOBBIC H

OpTraHU3aIMOHHO-?)KOHOMHYECKHE acreKThl (yHukiuonuposanus / I1.B. IlaBmoB. - M.: Maructp:
NH®PA-M, 2010. - 256 c.: ak3. http://znanium.com/bookread.php?book=198429

Typnaii, WU. C. Teoperuyeckuil aHamu3 BO3ACUCTBUS HSKOHOMUYECKOM HMHTErpallMd Ha
[IPUBJICUEHUE MPSAMBIX MHOCTPAHHBIX MHBECTHLIMH B SKOHOMHUKY PErMOHOB [DJEKTpOHHBINA pecypc] /
W. C. Typnaii // PernonanbHble npo0ieMsl mpeoOpa3oBaHus 5)KOHOMHUKH: MaTepuaisl Beepoccuiickoit
Hay4yHO-TIpaKTU4Yeckoi KoH(pepeHuuu 26-27 oktsaops 2010 roma / UCOU JJHIL] PAH, AI'Y, AT'CA. -
Maxaukana: Hayka JIHII, 2010. - C. 265 - 272. - http://znanium.com/bookread.php?book=375874

Ocunosa, E. A. Teopuss u mpakTHKa COLIMOKYJIBTYPHOTO OpeHAuHra. LleHHOCTHBIE acHeKThI

co3nanusi OpeHZOB B coluanbHOi chepe : yuebHoe mocobue / E. A. OcunoBa. - Mocksa : HUIJ
NHOPA-M, 2015. - 156 c. - ISBN 978-5-16-103661-7. - Tekct : snekrponHsld. - URL:
https://znanium.com/catalog/product/523512

MarepuanbHO-TEXHHUECKOE 00ECTICYCHNE 3aHATHS:

[Ipyu npoBeneHUM 3aHATUH MCIONB3YyETCS ayIUTOpHsi, OOOpYIOBaHHAS MPOEKTOPOM JUIS
oToOpaxkeHust mpe3eHTauuil. Kpome Toro, mpu mNpoBeNeHUM JEKUUH W NPAKTUYECKUX 3aHITUN
HE00XO0/IMM KOMIBIOTEpP C YCTAHOBJICHHBIM Ha HeM Opay3epoM M HpPOTrpaMMHBIM OOECIeUYeHUEM s
neMoHcTpanuu npe3eHTanuii (Power Point u ap.).

[lepeyeHb JIMIIEH3UOHHOIO TPOTPAMMHOTO 00eCIeUeHHUSL:

Microsoft Office —JTunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JIunensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 1.

Abbyy Fine Reader — Jlunensust Ne 09667 ot 08.02.2006 Autusupyc Kaspersky — JIumensus
Ne 1894141205092525 ot 05.12.2014

Microsoft Windows XP — JTunen3ust Ne 40001512 ot 22.12.2005



http://znanium.com/bookread.php?book=442034
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10.2 Meroanuyeckue peKOMeHAAIUN 10 MOATr0TOBKE MUCbMEHHBIX padoT

[TucemenHbIe paboThHI O KypCy (aHATUTUYECKOE 3aJaHue, pedepaTuBHbIN T0KIA], MyOInYHOe
BBICTYIUICHHE) BBITIONHSAIOTC Ha Jictax Oenoii Oymarm ¢opmara A4 (crapmaptHas Oymara s
npuntepa). [lomst — cBepxy, cHU3y | crpaBa 2,5 cMm, cieBa 3 cMm. [Ipudt xenareabHO UCIOIB30BaTh
CTaHJApTHBIN, 0e3 Hacedyek (pexkoMeHayercs rapHuTypa Times New Roman), kernme 12, uHTepBan
OJIMHApHBbIM, BHIPABHMBAHME TEKCTa 10 mupuHe. Homepa crpanul] BHU3Y nocepeauHe. OHU HYXHbI
Be3Jle, KpOME NepBOro (TUTYNbHOTO) jiucra. [yis odopmieHHs CCBUIOK HCHONB3YHTE (DYHKIUIO
«CHOCKM BHHU3Y CTpaHHULbI» B Iporpamme Word.

Kaxnplil pa3znen paboTel, €ClIM OH 3aHUMAET HECKOJbKO CTPaHUII, 1eJ1IeCO00pa3sHO HAYMHATD C
HOBOH CcTpaHulbl. Eciu paszien 3aHMMaeT MOJICTPAHUIIBI, HOBBIM pa3/iell MOKHO HayaTh Ha TEKyLICH.
Ha3zBanus pa3zenoB BBICIUTH )KUPHBIM MIPU(TOM, BBIPABHUBATH 110 IIEHTPY.

[Tpu BBICTABIEHUHU OLIEHOK 3a TEKCT peepaTUBHOIO JOKJIA/1a YUUTHIBAETCS: 00bEM U Ka4eCTBO
IIPOBE/IEHHOW paboThl ¢ HAYYHOH JMUTEpaTypod MO TeMe JOKJIaza, COIEpKaHUE M CTUJIb U3JI0KEHUS
camMoro TeKCTa JOKJIaJa, HaJlM4he M KayecTBO CIpaBOYHO-OuMOIMorpaduyeckoro amnmapara padoThl
(CChUTKM HA MCTOYHMKH JIOJKHBI OBITh 0(hOpMIIEHBI B COOTBETCTBUH ¢ TpeboBanusimu ['OCT P 7.0.5 —
2008), ymeHHe CTyleHTa aHaJU3UpOBaThb INPOYUTAHHOE, CPAaBHUBATh PA3JIM4YHbIEe TOUKHM 3PEHHUS Ha

npoOsieMy ¥ apryMeHTHPOBaTh COOCTBEHHOE MHEHHE, OpopMIIeHHE peepaTUBHOTO T0KIIa/a.
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IIpunoxenune 1. AHHOTAITHSA
paboueii mporpaMMbl JUCIUITIHHBL

AHHOTAIIUS PABOYEN ITPOT'PAMMBI TUCIHUILIAHBI

JuctunnuHa (Mo0yab) «I'e00peHIUHT TeppUTOpUi (Ha aHTJIMMCKOM SI3bIKE)» peaTnu3yercs Ha
(hakynbTeTe BOCTOKOBEJCHHS M COIMAIbHO-KOMMYHUKATUBHBIX HAYK KadeApoil KyJIbTypbl MUpA U
JEMOKPATHH.

Lenv oucyunaunvl: GOpMUPOBAHKE Y CTYICHTOB TEOPETHUECKUX MPEICTABICHHUIA U MPAKTHYECKUX
HaBBIKOB 110 CO3JIaHUIO, Pa3pabOTKe, ITIAHUPOBAHUIO M YIPABJICHUIO OPEHIOM TEPPUTOPHUH.
3aoauu yuebrotl oucyuniuHol:
1) IToaroroBka K TBOPUECKOH AEATETHLHOCTH B 00IaCTH KOHCTPYHPOBAHUS UMHIKA
TEPPUTOPHUH, TOPOJIOB WIIH OOBEKTOB IO CO3JIAaHMIO HMH(DOPMAIIMOHHBIX TOBOIOB JIJIs
IPOAYKTOB B cepe Typuma
2) IOATrOTOBKA K POCKTHOM NEATEIBHOCTH B 00J1aCTH pa3padOTKH U pealin3alliy IPOSKTOB
JESITeTBHOCTH TYPUCTCKOTO MPENIPUITHS;
3) MOATrOTOBKA BBIITYCKHUKOB K OPTaHU3aI[MOHHO-YIIPABICHUYECKOW NeSITeIbHOCTH B 001aCTH
TypHU3Ma.

JucuuiuinHa HarpaBieHa Ha JOPMUPOBAHUE CIICTYFOIIMX KOMIICTCHIIUN:

1IK-2 Bnaoenue cnocobnocmuio ¢hopmyauposams KOHYEenyuo mypucmcKo20 npeonpusimus,
pazpabamuieams dhhexmusHyro cmpamezuio u GopmMuposams akmueHy0 NOAUMUKY OYEeHKU PUCKO8
npeonpusmus Mypucmckou uHOyCmpuu

IIK-2.1 Ilpumensem cospemennbie Memoobl U MEXHOIOSUU NPOEKMUPOBAHUS 0eamMeNbHOCU
MYPUCICKO20 NPEeOnPUSIMUSL

11IK-2.2 Ilpumensiem cospemennble MEXHOIO2UU OKA3ZAHUS YV 8 OP2AHUZAYUAX MYPUCICKOU cghepbl,
omeeyanuux mpebosanusim nompeoumenei no CPOKAM, YeHe U YPOSHIO Kauecmea 00CIyICUBAHUS, d
makaice mpebosanusim 6e30nacHocmu

B pesynbrare 0CBOCHUS TUCLUIIUHBI (MOOYis) 00YUYAIOIIMNACS TOJKEH:

3HaTh: KOHLEMIUU TYPUCTCKOTO MPEANPUATHS, IPUHIMIIBI pa3padoTKu 3 (HEKTUBHON CTpaTEeruu
1 GOPMHUPOBAHUS aKTUBHOM MOJIMTUKH OLIEHKH PUCKOB NPEANPHUATHS TYPUCTCKON HHIYCTPUU Ha
OCHOBE KOHIICTIIINU T€00PEHINHTa TEPPUTOPUI

YMeTh: NPUMEHATh COBPEMEHHbIE METOIbl M TEXHOJIOTUHU MPOEKTUPOBAHUS JESTEIHOCTH
TYPUCTCKOTO TPEANPHUSITUS; TPUMEHITH COBPEMEHHBIE TEXHOJIOTUH OKa3aHUs YCIIyT B OpraHU3aIHIX
TYPUCTCKOH cephl, OTBEUAIOLINX TPEOOBAaHUSIM MOTPEOUTENEH 10 CPOKaM, IIEHE M YPOBHIO KauecTBa
o0cimy>KMBaHUs, a TaK)Ke TPeOOBaHMSIM O€30TTaCHOCTH

Brnaners: HaBbIKaMM IPUMEHEHHSI COBPEMEHHBIX METO/I0B M TEXHOJIOTUH MPOEKTUPOBAHUS
JESITeTbHOCTH TYPUCTCKOTO MPENIPUATHS; HABBIKAMH ITPHUMEHEHHSI COBPEMEHHBIX TEXHOJIOTHMA
OKa3aHMs yCIyT B OpraHMU3alusAX TYpUCTCKOH cepbl, OTBeUaromux TpeOoBaHUAM NOTpeOuTeNeH no
CpoKaMm, IIeHEe ¥ YPOBHIO KauecTBa 0OCITyKUBaHUsI, a TAK)KE TPEOOBAHUSIM O€30MaCHOCTH

[To nucuumube (MOOyt0) MPEeAyCMOTPEHA IPOMEXKYTOUHAs aTTecTalust B GopMe 9K3amMeHd .

OO1m1ast TPyA0EMKOCTh OCBOCHHUS AUCHUIUIUHBI (M0O0Y/151) COCTABISAET 3 3aueTHHIC €UHMIIBL.



